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September 30, 2018
Detroit Zoo
7:30 AM
[bookmark: _GoBack]PARTNERSHIP OPPORTUNITIES 

LUNGFORCE.ORG/WALK

CONTACT:  Maureen Rovas
Maureen.Rovas@Lung.org
248.784.2018
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IMAGINE:  A world without lung cancer, the #1 cancer killer of both women and men. And you helped make it happen. You’re invited to join a select group of businesses as a partner and sponsor of LUNG FORCE. A powerful movement led by the American Lung Association, LUNG FORCE builds on the passion and commitment of women and men nationwide to stand against lung cancer and for lung health.

CONSIDER: [image: ]
	 

ACT:  When you join LUNG FORCE, you bring hope to women and their families. Together, we are raising awareness and funding research that will ultimately save lives. Our goal is to improve lung health for everyone who suffers from lung cancer, COPD, asthma and other lung diseases. Businesses across America are joining the movement, and we hope you will join their ranks. 

JOIN THE FORCE TO STAND AGAINST LUNG CANCER AND FOR LUNG HEALTH
LUNGFORCE.ORG/WALK
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SUNDAY, SEPTEMBER 30 – DETROIT ZOO – DETROIT

8:00	Registration and festivities begin. Enjoy our celebration of voice and breath, action-oriented mission tents, fitness, exhibit space and more

8:45	Program recognizing our LUNG FORCE Heroes and sponsors

9:00	Walk starts

11:00	Closing ceremonies
LUNG FORCE WALK 2018
AN INSPIRING CELEBRATION OF BREATH, VOICE AND SPIRIT
Join us as a partner as we walk together at the LUNG FORCE Walk to raise awareness and funds to defeat lung cancer and raise our voices for lung health. Together, we are a FORCE to be reckoned with! 

We know what we’re up against. But there’s hope. That’s why at every American Lung Association LUNG FORCE Walk, we harness our collective power to make a difference for the people we love, and we raise our voices for everyone who is touched by lung cancer and other lung diseases. We stand together, and we walk together, for our breath—for our lives.

The more we raise, the faster scientists can develop early detection methods and treatments to save lives and the more we can improve lung health for all.

Commit to being a partner today and register your team! Whether you have five or 50 people on your team, they are sure to enjoy every moment of the celebration. Register at WWW.LUNGFORCEDETROIT.ORG
LUNGFORCE.ORG/WALK
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LUNG FORCE NATIONAL CAMPAIGN ELEMENTS

We celebrate National Women’s Lung Health Week annually the second full week of May. We invite people to #SHAREYOURVOICE to enhance awareness, increase support and fight lung cancer in women.

Clinical & Patient Educational tools that provide information on research, diagnosis and treatment of lung diseases.

Women’s Lung Health Barometer, a report on breaking research, trends and news of note for key opinion leaders on the state of women’s lung health.

Lung Action Network to change the course of NIH funding and to spur state and federal governments to protect our health.

When you join the American Lung Association in the fight against lung cancer 
and lung disease, you help save lives today and keep America healthy tomorrow.  Throughout our long history of dedicated service to healthy air and lungs, the American Lung Association has earned the support and dedication of those committed to overall health and wellness. Consumers demonstrate loyalty to a brand that partners with their charity of choice.  

We are that charity.  This is your chance to be that brand.

LUNGFORCE.ORG/WALK

YOUR PARTNERSHIP WITH THE 
AMERICAN LUNG ASSOCIATION



REACH WOMEN ON WALK DAY
· AND EVERY DAY

Your sponsorship dollars can promote your business on LUNG FORCE Walk day or through a mix of options that provide exposure throughout the year.
  BENEFIT OPTIONS INCLUDE, ARE NOT LIMITED TO:

· Logo representation on signage, t-shirt, etc.

· Logo representation on marketing materials, including posters, flyers, etc.

· Online visibility, including exposure on event website and social media channels

· Opportunity to exhibit on event day and interact with constituents

· Inclusion in press materials

· Opportunity to develop and activate promotions around sponsorship

· Exclusive naming opportunities

· Extensive hospitality benefits, including access to VIP area at event and pre- and post-event activities



LUNGFORCE.ORG/WALK
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LUNG FORCE WALK LOCAL 
SPONSOR OPPORTUNITY  
LUNGFORCE.ORG/WALK




[bookmark: _Hlk509584313]BENEFIT
SIGNATURE 
(one)
MAJOR  
(unlimited)
CONTRIBUTING (unlimited)
INVESTMENT
$10,000
$7,500
$5,000
Category exclusivity; name incorporated into event name
X


Speaking opportunity at LUNG FORCE Walk 
X


Press release announcing partnership
X


Access to exclusive VIP area at event
X


Recognition at start/finish line 
X


Recognition in event-related 
press releases
X
X

Opportunity to provide giveaway to all participants and volunteers
X
X

Exhibit space at walk 
X
X

Recognition in event newsletters and e-blasts
X
X

Use of LUNG FORCE Walk logo
X
X
X
Logo/Link on local LUNG FORCE Walk website
X
X
X
Logo on pre-event collateral
All
Selected
Selected
Logo/name on event t-shirts
Logo
Logo
Logo
Company sign along walk route 
w/ message
6
6
4
Recognition at event
Plaque presentation
Recognition
Recognition
Logo on day-of event signage
X
X
X
Opportunity for Lung Association speakers for corporate awareness/education pre-event (info session, lunch & learn, etc.)
X
X
X
LUNG FORCE Learning Sponsor recognition
Campaign
Learning
Scholarship
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NAMING OPPORTUNITY
INVESTMENT
DESCRIPTION
BENEFITS AND RECOGNITION
TAKE A STAND TENT 

$3,000
Prompts participants to take action and “join” LUNG FORCE (e.g. Signing up for the Lung Action Network)
Recognition at Take a Stand tent and in all materials promoting the tent
Opportunity for company representative to act as area “Host”
Promotion of tent on local event website 
Podium recognition
Opportunity to distribute premiums and/or company information
Logo on event t-shirt
BUILD OUR FORCE TENT

$3,000
Encourages participants to spread the word about LUNG FORCE through social media sharing
Recognition at Build Our Force Tent and in all materials promoting the tent
Opportunity for company representative to act as area “Host”
Promotion of tent on local event website 
Podium recognition
Opportunity to distribute premiums and/or company information
Logo on event t-shirt
RAISE YOUR VOICE TENT

$3,000
Gives an opportunity for participants to raise their voices against lung cancer 
Recognition at Raise Your Voice tent and in all materials promoting the tent
Opportunity for company representative to act as area “Host”
Promotion of tent on local event website 
Podium recognition
Opportunity to distribute premiums and/or company information
Logo on event t-shirt
BREATHE DEEPER TENT (Staffed by American Lung Association program staff)
$3,000
Provides educational information and activities  while showing  participants where they can get more information on lung disease
Recognition at Breathe Deeper tent and in all materials promoting the tent
Opportunity for company representative to act as area “Host”
Promotion of tent on local event website 
Podium recognition
Opportunity to distribute premiums and/or company information
Logo on event t-shirt
LUNG FORCE HEROES TENT/CORNER

$3,000
Area to honor those affected by lung disease (survivors, patients, caregivers and families) where they can share their stories, explain what LUNG FORCE means to them 
Recognition at LUNG FORCE Heroes tent/corner and in all materials promoting the area
Opportunity for company representative to act as area “Host”
Promotion of area on local event website 
Podium recognition
Opportunity to distribute premiums and/or company information
Logo on event t-shirt
LUNG FORCE LEADERS TENT/CORNER 
$2,000
Area where the most engaged fundraisers and walkers can gather to receive recognition and enjoy VIP treatment
Recognition at LUNG FORCE Leaders tent/corner and in all materials promoting the tent
Opportunity for company representative to act as area “Host”
Promotion of tent on local event website 
Podium recognition
Opportunity to distribute premiums and/or company information
Logo on event t-shirt
START/FINISH LINE 
$2,000 
Official starting and ending point for walk event  
Logo prominently displayed on start/finish line structure
Extensive opportunity for visual recognition via event photos, etc.

LOCAL NAMING OPPORTUNITIES
LUNGFORCE.ORG/WALK
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NAMING OPPORTUNITY
INVESTMENT
DESCRIPTION
BENEFITS AND RECOGNITION
STAGE 
$2,000
Focal point of walk festival/celebration featuring musical entertainment and 
speaking program
Banner prominently displayed on entertainment staging
Recognition on select event communications and local website
Podium recognition
Extensive opportunity for visual recognition via event photos, etc.
LUNG FORCE ACTION PASSPORT
$1,500
A piece of collateral received by all walkers when they arrive at the event, encouraging them to attend and take action in all four Mission Tents for a chance to win a prize
Name and logo prominently displayed on LUNG FORCE Action Passport 
Pre-event promotion via e-blasts and newsletters
Company representative(s) to host area where passports are submitted and distribute company giveaways
Post-event promotion with announcement of prize winner
Logo on event t-shirt
PHOTO BOOTH
$1,500
Opportunity for participants and teams to have their pictures taken to capture memories of the day. Photos will also be uploaded online post event. 
Visual recognition via logo on photo print outs and 
Photo Booth Signage
Company representative(s) to host area where photos are taken
Logo on event t-shirt

FITNESS
$1,000
Area where designated fitness activities will take place to promote an active, healthy lifestyle
Podium recognition
Logo on Sponsor Signage

“We are a Force to be Reckoned With” BANNER AND TRIBUTE
$1,000
Compilation of customized panels/squares decorated to show why participants are walking and honor loved ones afflicted with lung disease 
Logo on Sponsor Signage 
Pre- and post-event recognition in all materials promoting banner (e.g. social media, website, press releases)
Banner displayed at post-event celebrations and select LUNG FORCE events
HYDRATION STATION 
(Two)
$1,000
Table placed along the route offering water and a place to rest for participants
Banner prominently displayed at Hydration Station 
Opportunity to distribute premiums and/or company information
Opportunity to provide company representatives to man rest stop    and interact with participants
EXHIBIT SPACE
$750 
Opportunity to sample products or give information to participants
Exhibit space within vendor area to interact with participants 
Opportunity to distribute premiums and/or company information
COURSE SIGN
$150
Signage with opportunity for company to place message and logo along walk route
Two 12” x 12” customized sign displayed along walk route

LUNG FORCE WALK
LOCAL OPPORTUNITIES (Continued)
LUNGFORCE.ORG/WALK


[image: ][bookmark: _Hlk515873515]Checks may be made payable to: American Lung Association, 1475 E 12 Mile Rd., Madison Heights, MI 48071.                    The American Lung Association is a not-for-profit organization with 501(c)(3) number 13-1632524.


If you don’t see what you are looking for, please let us know and we will work with you to create a customized partnership package that meets your needs.

LUNG FORCE WALK PARTNERSHIP COMMITMENT FORM
LUNGFORCE.ORG/WALK

I would like to support the American Lung Association with an investment of $____________________________

Sponsorship Type_________________________________________________________________________________

Company Information

Name ___________________________________________________________________________________________
Company ________________________________________________________________________________________
Address _________________________________________________________________________________________
City _____________________________________________  State _________________  Zip _____________________
Phone (          ) _____________	Fax (          ) _____________	Email __________________________________________
Signature  ________________________________________________________________________________________
Payment Information
	Our check is enclosed.	Please invoice me.	[image: ]  Call me for credit card payment. 


In addition to our financial partnership, we would like to support in the following ways:  
	Our company will have one or more teams participate in the LUNG FORCE Walk.
We would like to discuss a member of our staff to serve on the LUNG FORCE Walk Executive Committee 
 	We have employees who would like to become day of event volunteers.


American Lung Association Development Staff Contact

Maureen Rovas
Executive Director
248-784-2018
Maureen.Rovas@Lung.org
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